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19 March 2009
CHESSINGTON WORLD OF ADVENTURES & ZOO ADOPTS A BEACH TO HELP CLEAN UP BRITAIN’S COASTLINES
Kizzy Beaumont, SEA LIFE Aquarist at Chessington World of Adventures & Zoo has adopted Seaford Beach in East Sussex, on behalf of the park as part of the Marine Conservation Society’s scheme to improve the beach environment for the local public and marine life.
By joining the scheme Kizzy and staff at Chessington World of Adventures & Zoo have committed to clean Seaford Beach four times a year.  The first clean up was on Friday 20 March, where volunteers collected eight bags full of beach litter and recorded the information on data sheets.
Kizzy says “This is a great opportunity for Chessington to get involved with conserving Britain’s beaches.  The arrival of the SEA LIFE Centre at the park last year has heightened employees awareness of marine conservation and preservation and this is a fantastic chance for us to really make a difference.”
For some spectacular underwater action, Chessington’s very own SEA LIFE Centre is launching a brand new exotic display for 2009, housing eight new colourful species including Piranhas, Spitting Archer fish and Poison Arrow Frogs.

-Ends-

Notes to Picture Editors:
· High Resolution images of Chessington World of Adventures & Zoo are available for the media to download free of charge from www.chessington.com/press  for specific images relating to the beach clean please contact Carly Shutes on 01372 731 563 or carly.shutes@chessington.co.uk 
Notes to Editors:

· For more information on the Marine Conservation Society’s Adopt-a-Beach scheme, and for details on how you can help please visit www.adoptabeach.org.uk 
· Chessington World of Adventures & Zoo is part of Merlin Entertainments Group, the leading name in location based, family entertainment that has seen the most successful and dynamic growth of any company in the sector over the last five years.   The world’s No 2 visitor attraction operator, Merlin aims to deliver memorable and rewarding experiences to its 30 million visitors worldwide, through its iconic global and local brands, and the commitment and passion of its managers and 13000 employees.
· Bigger than Universal and second only to Disney, Merlin Entertainments brings together LEGOLAND, Madame Tussauds, London Eye, SEA LIFE, Gardaland, Dungeons – as well as national brands such as Alton Towers Resort, THORPE PARK, Chessington World of Adventures & Zoo, Warwick Castle and Heide Park.  All brands which are distinctive, challenging and innovative – and which have great potential for growth in the future. Visit www.merlinentertainments.biz for more information.
· Chessington World of Adventures & Zoo is open from 28 March to 2 November 2009, with selected Zoo Days in September and October. Chessington Zoo and SEA LIFE Centre is also open for Zoo Days 7 days a week throughout November and December – visit www.chessington.com for further information. 

· Family ticket (2 adults and 2 children under 12) only £78 when booking in advance on the web. (On-the-Gate rate is £92 for a Family Ticket.) Family tickets for other family group sizes also available -check regularly online for sensational offers!

· Advance booking rates: £23 adults, £16 children (under 12). On-the-Gate Rates: £33 adults, £22 children (under 12). Special rates apply on Zoo Days.

· A Merlin Annual Pass gives you 12 months unlimited entry to top UK attractions including Alton Towers Resort, LEGOLAND® Windsor, THORPE PARK, Chessington World of Adventures & Zoo, Madame Tussauds, The London Eye, Warwick Castle, SEA LIFE and the Dungeons. Passes cost just £150 for an individual or £400 for a family of four*. For more information visit www.annual-pass.com or why not enjoy a year full of adventures with a Chessington Annual Pass?  Visit www.chessington.com for more information.
· Height restrictions may apply on certain rides. 

· Express passes and special offers are available online when booking in advance on www.chessington.com
