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WHERE’S THE ADVENTURE?

SAFETY FEARS STUNT NEXT GENERATION OF ADVENTUROUS BRITS
Over-protective parents could be holding back the next generation of adventurous Brits – as more than half of them admit they refuse to encourage their youngsters to play outdoors in case they get HURT.*
New research out today from Chessington World of Adventures reveals that 54% of mums and dads are too afraid to tell kids to go and play traditional outdoor games in case of injury.
And of the parents who admit they discourage their children from taking part in the same outdoor activities they did as youngsters, a quarter say it’s because they’re WORRIED ABOUT THEIR CHILDREN’S WELFARE.

The research also reveals:

· The youth of today are more likely to spend their free-time playing computer games than any other activity, with 44% saying it’s their favourite thing to do
· Less popular activities include going exploring (9%), playing make believe (8%) or climbing trees (3%)

· When asked which famous ‘adventurers’ their kids would recognise, fictional characters such as Harry Potter (84%), Buzz Lightyear (79%), Lara Croft (42%) and Frodo Baggins (22%) topped the poll

· Classic British explorers, however, went virtually unrecognised, including Ellen MacArthur (7%), Sir Ranulph Fiennes (6%), and James Cracknell (5%)
Psychobiologist Dr. Harry Witchel said: “The youth of today are having their energy, imagination and sociability stifled by a generation of parents too fearful to allow them to just be kids. 
“Having a sense of adventure doesn’t need to mean participating in dangerous activities - a leisurely bike ride in the country or an energetic game of rounders or Hide and Seek can get kids outdoors, with the whole family, and can make for a whole lot of fun.”

The research by Chessington World of Adventures – which opened for the new 2011 season at the weekend - does reveal that 94% of parents think it important that children grow up with a sense of adventure.  But while most of us grew up climbing trees, camping out in the garden, bike riding and rope swinging, one in five of us wouldn’t dream of encouraging our kids to take part in similar escapades nowadays.

And a third of parents admit to never doing anything adventurous with their kids - whilst over half (53%) accept that their offspring are less daring than they were at a similar age. 

Psychobiologist Dr. Harry Witchel added: “Parents should embrace their sense of adventure - whatever their age - so that they can pass it down the generations, and help keep Britain the place of epic adventure it always was.”

The research ties in with the launch of the search for Britain’s Most Adventurous Family by Chessington World of Adventures.  Chessington’s Chief Explorer, David Smith, said: “We believe that every day should be a wild adventure – so it is sad to see classic kids’ activities losing out to the digital era.  We’d encourage parents across the UK to embrace their wild side and show their children how a little bit of adventure can lead to a whole world of fun.”

Top 10 Activities To Encourage Your Family’s Outdoor Adventures
Forget the digital revolution - join your children in indulging in some adventurous activities to help prevent the Great British sense of adventure from becoming a thing of the past. According to the research, UK parents’ favourite activities of yesteryear include:
1. Tree-climbing

2. Camping out overnight in the garden

3. Rope swinging 

4. Playing Hide & Seek
5. Rolling down hills

6. Exploring in the woods
7. Building dens and treehouses

8. Playing Cowboys & Indians
9. Going for long bike rides

10. Going on treasure hunts
Today sees the launch of Chessington World of Adventures’ competition to find Britain’s Most Adventurous Family. To enter, visit www.chessington.com/bmaf 
-Ends-
* On 14th March 2011, Vision Critical an online survey among over 4,000 randomly selected British adults who are Springboard UK panelists. The results have been statistically weighted according to the most current education, age, gender and region data to ensure samples representative of the entire adult population of Great Britain. 
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· On 14 March 2011, Vision Critical conducted an online survey among over 4,000 randomly selected British adults who are Springboard UK panelists. The results have been statistically weighted according to the most current education, age, gender and region data to ensure samples representative of the entire adult population of Great Britain. 
· Chessington World of Adventures Resort is open from 26 March to 31 October 2011, with Chessington Zoo and SEA LIFE centre also open at weekends during November and December for Zoo Days. There will also be special Winter Zoo Days on 10 – 11 December and 17 December 2011 – 1 January 2011 (excluding 25 December). Visit www.chessington.com for further information. 
· Discover the perfect family get away at the resort’s safari-themed Holiday Inn Chessington, where you can enjoy themed rooms, an indoor swimming pool & spa and the fantastic, new African-themed restaurant called Zafari Bar & Grill. For more information visit www.chessington.com 
· Chessington World of Adventures Resort is part of MERLIN ENTERTAINMENTS GROUP is the leading name in location-based, family entertainment, and has seen the most successful and dynamic growth of any company in the sector over the last five years.  Europe’s Number 1 and the world’s second-largest visitor attraction operator, 70 attractions, six hotels/two holiday villages in 16 countries and across four continents.  The company aims to deliver memorable and rewarding experiences to its more than 40 million visitors worldwide, through its iconic global and local brands, and the commitment and passion of its managers and more than 15,000 employees. Merlin Entertainments’ brands include – SEA LIFE – the world’s biggest aquarium brand; Madame Tussauds, LEGOLAND, The London Eye, Dungeons, Gardaland, LEGOLAND Discovery Centres, Alton Towers Resort, Warwick Castle, Thorpe Park, Chessington World of Adventures, Sydney Aquarium, Sydney Tower Observatory and Skywalk,  Sydney Wildlife World,Heide Park and Earth Explorer.
· Family ticket (2 adults and 2 children under 12) only £76.80 when booking in advance on the web. (On-the-Gate-Rate is £102 for a Family ticket.)  Family tickets for other family group sizes are also available – check regularly online for sensational offers!

· Advance booking rates: £27.60 adults, £20.40 children (11 years and under).  On-the-Gate-Rates: £37.20 adults, £27 children (11 years and under).  Special rates apply on Zoo Days.
· Groups of ten or more can enjoy discounted rates: Pre Book and pay £24.60 per adult and £20.40 for children (11 and under). 
· A Merlin Annual Pass gives you 12 months entry into top UK attractions including Alton Towers Resort Theme Park, THORPE PARK, Chessington World of Adventures Resort, LEGOLAND® Windsor, The EDF Energy London Eye, The Dungeons, Warwick Castle, SEA LIFE centres & Sanctuaries, Madame Tussauds London, Madame Tussauds Blackpool (from April), the Blackpool Tower Dungeon (from Sept) and the Blackpool Tower attractions (from Sept). You can choose either a Standard or Premium Merlin Annual Pass. As well as unlimited entry to our attractions whenever you like, with a Premium Pass you can enjoy complimentary parking and no exclusion dates. Standard Passes start from just £129.60 online for an individual. For more information visit www.annual-pass.com or why not enjoy a year full of adventures with a Chessington Annual Pass?  Visit www.chessington.com for more information.

· Height restrictions may apply on certain rides. 

· Express passes and special offers are available online when booking in advance on www.chessington.com
· Follow us on Twitter; www.twitter.com/cwoa or become a fan on Facebook; www.facebook.com/chessington and watch our latest videos on YouTube www.youtube.com/wwwchessingtoncom
