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18 May 2009

BURPING BIRD GETS THE BOOT!
Macaw’s bad habit upsets diners

One of Chessington Zoo’s residents, Brindsley the macaw, has been banned from a local hotel for burping during a ‘meet and greet’ for guests. Diners at the hotel complained that the noise not only put them off their food but also set a bad example for their children.

The bird’s appalling table manners caused a string of complaints from restaurant diners as the noise ripped through the Holiday Inn’s, Langata brasserie and grill.

A spokesperson for the hotel said: “We pride ourselves on the hotel’s subtle safari lodge style, but Brindsley’s contribution to the ambience wasn’t exactly what we had in mind. He was immediately banished to our outdoor terrace and will not be allowed into the hotel during the May half-term holidays unless his behaviour improves!”
Zoo keeper Kate Wilkinson explained: “As the hotel is right next to the zoo we thought it would be nice for the hotel guests to meet some of our animals. Macaws are highly intelligent and quick to associate signals with certain behaviours. As soon as Brindsley saw everyone tucking into their lunch it triggered him to make a burping noise – I have no idea where he learned that from, it certainly wasn’t me!”

Chessington World of Adventures & Zoo has joined forces with the Holiday Inn London Chessington to offer a special “Roar and Snore” package throughout the summer. Visit www.chessington.com for further information.
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Notes to Editors:

· Chessington World of Adventures & Zoo is part of Merlin Entertainments Group, the leading name in location based, family entertainment that has seen the most successful and dynamic growth of any company in the sector over the last five years.   The world’s No 2 visitor attraction operator, Merlin aims to deliver memorable and rewarding experiences to its 30 million visitors worldwide, through its iconic global and local brands, and the commitment and passion of its managers and 13000 employees.
· Bigger than Universal and second only to Disney, Merlin Entertainments brings together LEGOLAND, Madame Tussauds, London Eye, SEA LIFE, Gardaland, Dungeons – as well as national brands such as Alton Towers Resort, THORPE PARK, Chessington World of Adventures & Zoo, Warwick Castle and Heide Park.  All brands which are distinctive, challenging and innovative – and which have great potential for growth in the future. Visit www.merlinentertainments.biz for more information.
· Chessington World of Adventures & Zoo is open from 28 March to 2 November 2009, with selected Zoo Days in September and October. Chessington Zoo and SEA LIFE Centre is also open for Zoo Days 7 days a week throughout November and December – visit www.chessington.com for further information. 

· Family ticket (2 adults and 2 children under 12) only £78 when booking in advance on the web. (On-the-Gate rate is £92 for a Family Ticket.) Family tickets for other family group sizes also available -check regularly online for sensational offers!

· Advance booking rates: £23 adults, £16 children (under 12). On-the-Gate Rates: £33 adults, £22 children (under 12). Special rates apply on Zoo Days.

· A Merlin Annual Pass gives you 12 months unlimited entry to top UK attractions including Alton Towers Resort, LEGOLAND® Windsor, THORPE PARK, Chessington World of Adventures & Zoo, Madame Tussauds, The London Eye, Warwick Castle, SEA LIFE and the Dungeons. Passes cost just £150 for an individual or £400 for a family of four*. For more information visit www.annual-pass.com or why not enjoy a year full of adventures with a Chessington Annual Pass?  Visit www.chessington.com for more information.
· Height restrictions may apply on certain rides. 

· Express passes and special offers are available online when booking in advance on www.chessington.com
